


Establish a Branding Mind-Set: 
what branding is 

and where it starts.  It starts with a LOGO and you taking action to imprint that logo on 
as many products as possible.  

All the other complexities about brand personality and brand character can come later.  In the 
beginning it’s all about BRAND APPLICATION.

Treat Your Brand Like a Girlfriend/Boyfriend or Wife/Husband:
Yes, you need to be in love with your brand.  You need to show it the respect it deserves!  

Become a BRAND EVANGELIST!  
Speak about your brand and what it represents in the same manner that an evangelist 
might speak from the pulpit - with and “passion.”   

Identify the IMPRINTABLES:
Get your checklist going and identify everything you can imprint with your logo.  And, 
identify all OTHER BRANDS who’ve decided to live in YOUR HOUSE.  Get rid of them… 
they do nothing but dilute YOUR BRAND.   (Read what J.J. Johnson  did with his 
stickers). 
Visit a BRAND MASTER:
There’s nothing like seeing successful brand application
a point to visit a BRAND MASTER like an Apple Store, a Ferrari or Porsche Dealership, a 
Harley-Davidson Dealership or a Nike Store.  Conduct a search on Google for the top 

brands of the world and then visit their websites, blogs and social media platforms.

Think about your brand every single day.  After all it’s your “baby.”  And over time, the baby 
will develop its own character and personality based on how you run your business!

1.

2.
3.
4.
5.

for Health & Fitness Professionals

http://www.privatelabelfitness.com/2011/09/are-you-famous/
http://www.privatelabelfitness.com/2015/11/why-some-trainers-laugh-all-the-way-to-the-bank/


 
                                                                    Check List
___   Signage (outside)
___   Signage (inside)
___   Walls
___   Mirrors
___   Equipment

___   Apparel (member T’s Sweatshirts, hats)
___   Business Cards, Letterhead, Envelopes
___   Swag Bag
                                                                         ProShop
(pro shop item) ___   ______________________________________________________  
(pro shop item) ___   ______________________________________________________
(pro shop item) ___   ______________________________________________________
(pro shop item) ___   ______________________________________________________
(pro shop item) ___   ______________________________________________________
(pro shop item) ___   ______________________________________________________

                                                                 Electronic Media
___   Website
___   Blog
___   Social Media Platforms (FB, Twitter, LinkedIn, YouTube,)
___   Video (watermarks, intro/outro etc.)

                                                                         Other
___   Other: ___________________________________________________________
___   Other: ___________________________________________________________
___   Other: ___________________________________________________________
___   Other: ___________________________________________________________
___   Other: ___________________________________________________________
___   Other: ___________________________________________________________
___   Other: ___________________________________________________________
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